Ap. Zogia AyyeAidou
Bioypa@iko Inueiwpa - 2024
Emikoupn Ka8nyntpia Zrpatnyikig Aloiknang

TuRpa AypoTikng Oikovopiag kal AvaTTuéng
['€wTTOVIKO aveTTIoTAMIo ABNvwy

NMPOZQMIKEZ MAHPO®OPIEZ

YTrnkooTnTa: EAANVIKA

Kivnté TnAépwvo EAANVIKO: +30 6980700493

Email (1): S.Angelidou@aua.gr

Email (2): s.angel7@windowslive.com

MpoowTIKA 1oT00EAIDQ: https://www.liverpool.ac.uk/management/staff/sofia-angelidou/
2MOYAEZ

louviog 2021: University of Liverpool, AyyAia

MeTaTrTux1akd TTIGTOTTOINTIKO AKABNUAIKAS TTPAKTIKAS.

ZemTéUPBpI0C 2017: University of Leeds, AyyAia
Leeds University Business School
A1dakTopiké  diTAwpa ot ZTpatnyiky doiknon kal  doiknon
KQIVOTOMIOC
©¢ua: “The Complementary Effect of Search for External
Knowledge and Organizational Innovation on the Firm’s Innovative
Performance”

2010-2012; Okovopikd MavemaoThuio ABnvwy
TuAipa MApkeTivyk Kai eTTIKOIVWVIAg
MSc in International Marketing (European Postgraduate Program in

International Marketing)

2003-2007: Mavreiov MavetmioTAPIo — KOIVWVIKWY Kal TFOANITIKWV ETTIOTN WY
TuRpa KolvwvioAoyiog
rruxio Koivwvioloyiag

AKAAHMAIKEZ ©@EZEIZ
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Mdiog 2023-lavoudpiog 2024: AvattAnpwrpia Kabnyntpia Z1patnyikig Aloiknong
MavemoThuio Tou Liverpool, ZxoAr Aloiknong
IMavemaotnuio Liverpool, AyyAia

2019 — Maiog 2023: AEKTOPAC ZTPATNYIKAS Aloiknong
MavemioTruio Tou Liverpool, ZxoAn Aloiknong
MavemoTtruio Liverpool, AyyAia

2018-2019: ©¢on EpeuvnTiol TpoowTTikoU pe Autoduvapa dIBOKTIKA KABAKoVTa
(Research Associate in Strategy and Innovation Management -Full
time)

Mavemmotuio Manchester, ZxoAnl Aloiknong (Alliance Manchester
Business School)
Mavemmiot)uio Manchester, Ayyhia

2013-2017: Bonbdé¢ AidbackaAiag
MavemioTtiuio Leeds, ZxoAr Aloiknong
Mavemiotiuio Leeds, AyyAia

2014 - 2015: ECX Training Ltd:

Course Leader in Pearson BTEC Level 6 Diploma in Project,
Research and Study Skills delivered by Edexcel.

AIOIKHTIKA KAOHKONTA

Kpimg deovtohayiag £peuvag aTo €moTnuovikG yKpoUTr Strategy,
International Business and Entrepreneurship Ttou TlaveTIoTniou
Tou Liverpool (2020-oruepa).

EPEYNHTIKA ENAIA®EPONTA

ITpatnyik  dIoiKknNon,  ETIXEIPNMATIKOTATA KOl OPYOVWOIGKH
KOIVOTOMIO, OTPATNYIKEC MAPKETIVYK, ETAIPIKN KOIVWVIKK £uB0vn Kal
O10iknon pdapkag Kal avaAuon BIaKPITWY ETTIAOYWY

Mponyuéveg  TTOCOTIKEG — WEBODOI  £peuvac, OIKOVOMETPIKA
uUTTOOEiyMOTO KOl OTATIOTIKA MOVTEAQ, OUAAOYH Kal  OTATIOTIKA
avaAucn HeyaAwv dedopévwy, DOMEC DEOOMEVWV KOl OIKOUETPIKN
avaiuon.

AIAAKTIKH EMMNEIPIA

Tunua AypoTtikic Oikovopiac kal AvATTTuénc Tou MewTtrovikou lMNavemmotnuiou ABnvwy




2024-2025: MAPKETINIK TEQPITKQN MNMPOIONTQN KAI TPO®IMQN
2024-2025: Marketing ZQIKQN NMPOIONTQN

2024-2025: ZTPATHIIKOZ ZXEAIAZMOZ EMIXEIPHZEQN
2024-2025: ZTPATHIKOZ ZXEAIAZMOZ EMNIXEIPHZEQN
2024-2025: EMIXEIPHMATIKOTHTA

2024: Xpnuatoolkovopikr AvaAuon kar AloiknTikr AoyioTikry (MBA FOOD & AGRIBUSINESS)
2024: Emixeipnoiakry Zrpatnyiky (MBA FOOD & AGRIBUSINESS)

2024: XpnuotodoTtnon  Kal  XpnUOTOOIKOVOMIKE  AvdAucn  Tlewpylkwv — ETIXeIiprioewy
(MPONTYXIAKO MPOITPAMMA ZTMOYAQN-ZYNAIAAZKAAIA)

MavemoTAuIo Liverpool-2yoAni Aloiknanc: MeoTrTuxIakd emitTedo

2019 — onpepa; MKIB351 Global Strategic Management

MavemoTtAuio Liverpool-ZyoAn Aloiknan<: MeTatrTuxiakd emimmedo

2019 — onpepa; ULMS519 Global Corporate Strategy

2019- onpuepa: ULMS792 Entrepreneurial Marketing

2019- onuepa: ULMS502 Foundations of Innovation Management

2019 — onuepa: ULMS619 International Business And The Global Environment
(MBA)

2019 — onpepa. ULMS871 Strategic Organisation

MavemoTtAiuio Manchester-2xoAn Aloiknanc: MNpotrtuxiakd emiedo

2018-2019: BMAN24241 Creativity, Design & Entrepreneurship

MavemoTtAuio Leeds-2yoAn Aloiknonc: MpotrTuxiakd eritredo

2017 — 2018: LUBS2660 Principles of Corporate Strategy

2017 - 2018: LUBS3070 Strategic Management

2016 — 2017: LUBS 2910: Management Research and Analysis
2015 - 2016: LUBS1755: Business and Society



2015 2016: LUBS1765: Social Theory

2015 2016: SPSS & Research methods 'boot camp'

MNavemoTtAuio Leeds-2yoAr Aloiknong: Metamruxiakd stritredo

2016 — 2017: LUBS5988M Research Design and Analysis
2016 — 2017: LUBS5225M01: Strategic Management

2016 — 2017: LUBS 2910: Management Research and Analysis
2015 - 2017: LUBS5395M: Research Design and Analysis

ECX Training Ltd: Mpotrtuxiakd emimedo

2014 - 2015: Research Methods and Study Skills

AHMOZIEYZEIZ ZE AIEONH EMIZTHMONIKA MNMEPIOAIKA ME AIAAIKAZIA KPIZHX

1. Ganotakis, P., Matthew Yeung, M., Angelidou, S., Konara, P.,
Saridakis, C., 2024. Knowledge Sourcing Strategy and Radical
Innovative Performance: A Temporal Approach. Industrial
Marketing Management, Forthcoming (ABS: 3-rated, Impact
Factor: 8.890).

2. Saridakis, C., Katsikeas, C.S., Angelidou, S., Oikonomidou, M. and
Pratikakis, P., 2023. Mining Twitter lists to extract brand- related
associative information for celebrity endorsement. European
Journal of Operational Research. (ABS: 4-rated, Impact Factor:
6.363).

3. Ganotakis, P., Angelidou, S., Saridakis, C., Piperopoulos, P. and
Dindial, M., 2023. Innovation, digital technologies, and sales
growth during exogenous shocks. Technological Forecasting
and Social Change, 193, p.122656. (ABS: 3- rated, Impact
Factor: 10.884).

4. Saridakis, C., Angelidou, S. and Woodside, A.G., 2023. How
historical and social aspirations reshape the relationship between
corporate financial performance and corporate social
responsibility. Journal of Business Research, 157, p.113553.
(ABS: 3-rated, Impact Factor: 10.969).



5.

6.

Saridakis, C., Zaefarian, G., Ganotakis, P. and Angelidou, S., 2022.
A step-by-step guide of (fuzzy set) qualitative comparative
analysis: From theory to practice via an implementation in a B2B
context. Industrial Marketing Management, 107, pp.92-107.
(ABS: 3-rated, Impact Factor: 8.890).

Angelidou, S., Lisboa, A.C.C. and Saridakis, C., 2022. Expanding
into new product lines in response to COVID-19: The interplay
between firm age and performance aspirations. Industrial
Marketing Management, 104, pp.167-181. (ABS: 3-rated, Impact
Factor:8.890)

Horner, S., Papageorgiadis, N., Sofka, W. and Angelidou, S., 2022.
Standing your ground: Examining the signaling effects of patent
litigation in university technology licensing. Research Policy,
51(10), p.104598. (ABS:4*, Impact Factor: 9.473).



8. Angelidou, S., Mount, M. and Pandza, K., 2022. Exploring the
asymmetric complementarity between external knowledge search
and management innovation. Technovation, 115, pp.102472.
(ABS: 3-rated, Impact Factor: 11.373).

9. Saridakis, C., Angelidou, S. and Woodside, A.G., 2020. What
type of CSR engagement suits my firm best? Evidence from an
abductively-derived typology. Journal of Business Research,
108, pp.174-187. (ABS: 3-rated, Impact Factor: 10.969).

10. Saridakis, C. and Angelidou, S., 2018. A case-based

generalizable theory of consumer collecting. European
Journal of Marketing. (ABS: 3-rated, Impact Factor: 4.647).

AHMOZIEYZEIZ ZE MNMPAKTIKA ZYNEAPION ME AIAAIKAZIA KPIZHZ

1. Environmental shocks: the role of COVID-related innovation.
American Marketing Association, Global Marketing SIG
Conference in Crete, Greece, May 31-June 2, 2022.

2. S. Angelidou, W. Sofka, N. Papageorgiadis, S. Horner (2021).
Patent litigation and university technology licensing: examining the
signalling effect of standing your ground. DRUID18, Copenhagen,
October 18-20, 2021.

3. S. Angelidou and B. Saridakis (2021). Different types of
performance feedback and their distinct influence on CSR
engagement. Virtual 81st Annual Meeting of the Academy of
Management taking place 29 July - 4 August 2021

4. S. Angelidou, B. Saridakis, M. Oikonomidou, and P. Pratikakis
(2021). Extracting Similarity Measures from Social Media Data to
Assist Celebrity-Brand Pairing Decisions: A Cross-Cultural
Investigation. 2021 AMA Global Marketing SIG Conference
September 18-21, 2020 | Taormina, Sicily, ITALY

5. S. Angelidou and B. Saridakis (2019). Performance Relative to
Aspirations and CSR: The Paradoxical Effect of Consistent
Feedback. 79th Annual Meeting of the Academy of Management
(AoM) August 9-13, 2019 | Boston, Massachusetts, USA

6. S. Angelidou and B. Saridakis (2019). The Differential Effects of
Performance Aspirations on CSR Engagement: A Cross-Cultural
Investigation. AMA Global Marketing SIG Conference (May 20-
23, 2019 | Buenos Aires, Argentina)



7.

10.

11.

12.

13.

14.

15.

16.

17.

S. Angelidou (2018). Are search for external knowledge and
organizational innovation complementary activities?. 78th Annual
Meeting of the Academy of Management (AoM) August 10-14,
2018 | Chicago, lllinois, USA.

S. Angelidou (2018). How and under what conditions search for
external knowledge and organizational innovation

are complementary activities. DRUID18, Copenhagen, June 11-13,
2018.

Angelidou, S., Panza, K., and Mount, M. (2017). Exploring the
Complementary Relationship of Search for External Knowledge and
Organizational Innovation. Academy of Management (Atlanta).

Angelidou, S., (2017). External Knowledge and Organizational
Innovation: Their Complementary Effect on the Innovative
Performance of the Firm. British Academy of Management
(University of Warwick).

Angelidou, S. (2016). The role of management innovation in the
shift towards open innovation. British Academy of Management
(Newcastle University).

Angelidou, S. (2016). The role of management innovation in the
shift towards open innovation. British Academy of Management
Doctoral Conference (London).

Angelidou, S., and Bimpli, I. (2015). High volume information assets
and the implications for new product development success. 2015
6th International Research meeting in Business and
Management. Nice (France).

Angelidou, S., (2015). An empirical Research of the antecedents of
firm-level Architectural Knowledge as reflected through Smart City
innovation projects. 2015 6th International Research meeting in

Business and Management. Nice (France).

Angelidou, S., (2015). How search strategies create Architectural
Knowledge? An empirical examination of Smart City innovation
projects. EURAM 2015 Doctoral Colloquim. Warsaw (Poland).

Angelidou, S., (2015). Antecedents of sustainable Architectural
Knowledge: An empirical examination of Smart City innovation
projects. WRSSDTC 2015 Business and Management pathway
Sustainability Conference.

Angelidou, S., Dousios, D., Tzokas, N. (2014). Entrepreneurial
Orientation & Small Firm Export Performance: A configurational
approach. ISBE 2014 Conference.



18. Angelidou, S., Dousios, D., Tzokas, N. (2013). Entrepreneurial
Orientation, Marketing Capabilities and International Performance in
Greek Exporting SMEs. ISBE 2013 Conference.

EMIBAEWH MTYXIAKQN KAI AIMTAQMATIKQN EPTAZIQON

2019 — 2024 EmipAcwn TAfov Twyv 60 OITTAWUATIKWY EPYACIWY TTOU £X0UV
oAOKANPWOEl ot TAGigld Twv MeTamTuxiakwy TpoypapHaTWyY
Zmroudwv tou MavemaoTnuiou Liverpool.

2016 — 2021 EmiBAewn tAEov Twy 10 TITUXIAKWY Kol JITTAWUATIKWY E£PYACILYV
TTOU €Xouv OAOKANpwBei oTa TAdicia  Twv  T1pOoTTTUXIaKWY
MpoypappaTtwy Zroudwy Tou MavemoTnuiou Leeds.

2020 EmiBAeywn mAEov Twv 10 TTTUXIOKWY KOl JITTAWMATIKWY EPYACIWY
TTou €Xouv oAokAnpwBei ata TAgicia  Twv  TpoTTuyiakwy
Mpoypappatwy Z1roudwv Tou MNavetiotnuiou York.

EMIBAEWH AIAAKTOPIKQN AIATPIBQON

2019 - 2021 Zhiwei Yan: “Three essays on organizations’
environmental strategy in China” (Mavemotuio Liverpogbroactive
Al0iknong, OAOKANPWONKE ETTITUXWS). , 2XOAR

2020 — anpepa Wang, Jingyi. © The influence of innovation strategy execution and
innovation focused resource policy adoption on innovation sales
performance (MavemioT Ao Liverpoal, ZxoAf Aloiknong, o€
eEEMEN).

MEAOX THX EZETAXTIKHZ EMITPOMHZ AIAAKTOPIKQN AIATPIBON

2020: Elizabeth Norman: “Competing with Doing Nothing — Exploring
buying aspiration in discontinuous innovation adoptions’
(International University of Monaco).

BPABEYZEIZ KAI AIAKPIZEIZ

2020: BpaBeio E€aipetng Mavemotnuiokng AiIdaokaAiag, ZxoArn Aloiknong
Tou MavemaoTnuiou Liverpool.

2018-2019: Xpnuatodotnon ‘Epeuvag, Bepa: Innovation networks/innovation
ecosystems, MNavemaoTtiuic Manchester, AyyAia.



Agképppiog 2017: Atropovr) BpaBeiou Efaipetng AIBakTopIKiG AlatpIBrig, ZXO0AR
Aloiknonc Tou Mavemiotnuiou Leeds.

2013-2017: Ymotpogia AidakTopikwy Ztroudwy, MNavemotAuio Leeds, ZxoAn
Aloiknong, Mavemiatrpio Leeds, AyyAia.

AOINEZ AIOIKHTIKEZ ©@EZEIZ KAl EMZTHMONIKEZ APAZTHPIOTHTEZ

Ad hoc KpITig og €MOTNMOVIKA TePIOdIKA: European Journal of
Management, Journal of Business Research, Technovation,
Entrepreneurship & Regional Development, European Journal of
Marketing, KATT.

MéAog Tng Apepikavikig Akadnuiag Mdvartluevt
MéEhog Tng BpetavikAg Akadnuiag Mavatfuevt



