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Innovative Performance: A Temporal Approach. Industrial 

Marketing Management, Forthcoming (ABS: 3-rated, Impact 

Factor: 8.890). 

 

2. Saridakis, C., Katsikeas, C.S., Angelidou, S., Oikonomidou, M. and 

Pratikakis, P., 2023. Mining Twitter lists to extract brand- related 
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(ABS: 3-rated, Impact Factor: 10.969). 

 

Leeds- 



5  

 

5. Saridakis, C., Zaefarian, G., Ganotakis, P. and Angelidou, S., 2022. 
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Management taking place 29 July - 4 August 2021 
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6th International Research meeting in Business and 
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14. Angelidou, S., (2015). An empirical Research of the antecedents of 

firm-level Architectural Knowledge as reflected through Smart City 

innovation projects. 2015 6th International Research meeting in 

Business and Management. Nice (France). 

15. Angelidou, S., (2015). How search strategies create Architectural 

Knowledge? An empirical examination of Smart City innovation 

projects. EURAM 2015 Doctoral Colloquim. Warsaw (Poland). 

16. Angelidou, S., (2015). Antecedents of sustainable Architectural 

Knowledge: An empirical examination of Smart City innovation 

projects. WRSSDTC 2015 Business and Management pathway 
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17. Angelidou, S., Dousios, D., Tzokas, N. (2014). Entrepreneurial 

Orientation & Small Firm Export Performance: A configurational 

approach. ISBE 2014 Conference. 
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